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1 IntroductIon – Message froM the presIdent and chIef executIve offIcer

Dear Reader,
For many years now, I have spent a great deal of my time travelling to our European sites – from 

manufacturing plants and logistics centres, to the local retailers where we sell our cars – meeting and 

talking with our Toyota and Lexus customers, partners and colleagues. One of the most rewarding 

aspects of these trips is seeing first-hand how our people bring to life the company’s values in a 

way that continuously generates inspiring solutions to very real challenges. At Toyota, we have 

long believed that environmental sustainability, especially the issue of climate change, represents one 

of the greatest challenges of the 21st century. In Europe, climate change is becoming increasingly 

integrated into the political framework of the European Union (EU). This is reflected in the CO2 taxation 

systems of many EU Member States, as well as in the ongoing discussion about new legislation for a 

post-140 g/km CO2 target. We are also faced with a dynamic yet increasingly complex marketplace, 

where our rapid growth in Eastern Europe and Russia, TME’s largest market, must be accompanied 

by a consistent commitment to very different economic, environmental and social priorities. 

The two imperatives of growing our business profitably while enhancing our social and 

environmental performance are managed at every aspect of the product life cycle. This integrated 

and holistic approach is designed to create value for both Toyota, as a sustainable business, 

and for the communities, in which we live and work. Our production processes are continuously 

updated to maximise their environmental sustainability while, at the same time, we seek to offer  

a choice of superior quality products that respond to our customers’ needs and the trend for more 

environmentally responsible products.

FY2007 marked 10 years of hybrid leadership for Toyota since we launched Prius, the world’s first 

mass-produced hybrid car. Today, cumulative hybrid sales have exceeded 1.5 million vehicles globally, 

with Europe already contributing more than 150,000 vehicles to this result. We are convinced that 

a large part of our hybrid success lies in delivering Complete Customer Satisfaction. Hybrid owners 

tell us that they appreciate the outstanding environmental performance of their car, and express this 

in customer satisfaction surveys in a resounding manner. This year, Prius again topped J.D. Power 

& Associates’ Complete Customer Satisfaction Index Studies in France, Germany and the United 

Kingdom for the second consecutive time – receiving high marks for quality and durability. 

Our ambition is to put more environmentally friendly vehicles on European roads and appeal to both 

private customers and companies. For this reason, we have set ourselves the challenging mandate 

to “green the fleet market”. Seeking to lead by example, TME has already introduced a policy 

that calls for our own company car fleet to comply with the 140 g/km CO2 target by 2009, and 

reduce this further over time. Although we are proud of our progress, our approach to sustainable 

development pushes us to explore a variety of solutions towards developing cleaner and greener 

vehicles. In search of new, low-carbon energy sources for the transport sector, biofuels is one such 

solution that has caught the attention of communities worldwide. However, current discussion in 

Europe reveals that first-generation biofuels are not the “silver bullet solution” that some people 

have been led to believe. 

To keep you fully informed, we have invited the Director General of the International Union  

for Conservation of Nature (IUCN), Julia Marton-Lefèvre, to share her views on this issue. This topic 

is just one of many new additions to the latest Sustainability Report, designed to keep you abreast 

of the key activities paving Toyota’s green road to growth. 

Please enjoy. 

tadashi arashima
President and CEO,  
Toyota Motor Europe (TME), 

Senior Managing Director,  
Toyota Motor Corporation (TMC)

Message from the 
president and chief 
executive officer 
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